
Campaign presentation:
#Enmiszapatos 



RED LAC TRANS
An NGO that works across Latin America and the Caribbean. Its main objective is to 
defend the rights of the transgender people and improve their quality of life.

Campaign objective
GET: People in Latin America... 

TO: Sign the petition for a law on gender identity in all countries in the region that do 
not have one yet (all except from Argentina, Uruguay and Bolivia)...

BY: Raising awareness about the alarming challenges they face in their everyday lives.

http://redlactrans.org.ar/site/
http://redlactrans.org.ar/site/
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fictional profile: alex



Linked to a petition Landing page

The landing page explains the campaign 
and asks people to sign the petition. 

The campaign is designed to have an impact 
on the public:

● Emotively: via storytelling (Alex)

● Rationally: via citizen-generated data 
that shows the situation of trans 
population



CAMPAIGN NUMBERS

● Campaign duration: 3 months
● Petition signatory target: 15000


